
How is the store currently doing? 
We found ourselves in a dif!cult !nancial situation in 2009, so 
we sent a call-out to the community and asked them to provide 
donations. We received great response. We were hopeful that we 
could continue raising funds, but because of the media attention, 
the suppliers heard about those dif!culties we were having. They 
became fearful of us closing, so they cancelled our accounts 
and froze them. So now we are on a prepaid plan. We do a lot 
of course book sales and cannot pay large amounts beforehand. 
For example, we pay between $40,000 and $60,000 to Oxford 
University Press. We realized that we cannot stay open unless we 
go from a non-pro!t model to an ownership model—or we close 
down altogether. 

Do you think that independent and gender-speci!c bookstores are 
at risk of closure?
It’s a very dif!cult climate for independent bookstores because of 
large bookstores and the online option. Our call-out made a point 
that independent bookstores and businesses, all together, need to 
be valued. Someone asked me, “If you guys close, where would 
I be able to get the books?” and I don’t have an answer for that. 
People forget that big chain bookstores don’t carry some of the 
titles we have here. That’s the gap. If they don’t see these books, 
they’ll never know they exist. The bookstore exposes readers to 
those books they’ve never seen anywhere and books they never 
thought people were writing. 

How does the bookstore shed light on the overlap between women, 
literature and culture?
We are the only women’s bookstore in the city. The store is 
the place for readers to come and physically see the works. As 
a bookstore, we are conscious about representing the works of 
Indigenous women and writers of colour. We do as much as we 
can to have Canadian and local content. The bookstore is divided 
into cultural categories, for example, Latin American, African, 
African-American and Native American. We feel there’s a lack of 
representation in all these communities and we make it a point 

to have the bookstore set up that way. I noticed the categorized 
content on my !rst experience coming into the bookstore 11 years 
ago. I had been in other bookstores and have never seen a Latin 
American culture section. I loved that I saw myself represented on 
the shelf. For me, that was really important. That was an indication 
of how I could participate in the store and in the literary world. It 
was a source of inspiration. 

Are you selective about the books? 
Yes, for instance we carry books about transnational adoption with 
regards to the adoptee and his and or her experience in another 
country. But we don’t have books on parenting because you can 
get parenting books anywhere. We want to carry challenging 
books that have a critical perspective. 

Is the bookstore a form of a feminist movement?
The fact that books take up a physical space is extremely important. 
It’s almost a way of making people “see” feminism. You don’t see 
that around the city. I think that’s a political statement in itself. 
We are one of the few bookstores in the city that have taken a 
political stance in regards to the Israeli-Palestinian con"ict. That 
caused a controversial change and was a de!ning moment for our 
store. Even representing marginalized women in social contexts 
is activism.  
 
What’s needed for the store to survive at this point? 
We need people to physically come to the store to shop here. We 
are a business and we need it to survive. People telling one another 
to support independent bookstores and come to our events, help 
too. If anyone has knowledge of the store, they need to talk to 
people about it—word of mouth is key to our survival.
   The non-pro!t aspect of our bookstore is, without a choice, 
going to change. We want to have an ownership that keeps the 
bookstore as it is in terms of the books that we carry and the staff. 
We need someone to keep this store re"ective of what it has always 
been. We’re meeting with four potential buyers at this point and 
we’re going to be very careful about who we choose. m
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